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Abstract

There has been a rapid development in Thailand’s sport scene recently. Many new categories
of sport that used to compete in an amateur level are now competed in a professional level. Such
change enabled athletes in Thailand to gain much more income from competitions. As for the existing
sports that have been compete in professional level for a long time are further improved in terms of
appropriate training courses according to sport science principles. Such emergences pushed Thai
athletes and Thai national teams to the forefront and globally accepted in the sporting world.

People are influenced by these famous and endearing athletes; therefore, this increases their
market value. As for evidence, more and more products or campaigns use athletes as presenter.

Although the use of famous athlete as a presenter is nothing new, but the interesting aspect is the
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use of athlete as presenter in the old time was
previously confined in a limited scope of product
or campaign. Such restriction might be a result
from stereotypical athlete’s image limitations.
But athlete’s image nowadays is largely different
from the olden days. Athletes today take better
care for themselves. Their appearances are more
refined, universal, and attractive. One of the best
indicators of this phenomenon is the increase
of athlete’s fanatics (also known as ‘fan club’)
comparable to the of Thailand’s A-list actors
and actresses; e.g. Chanathip Songkrasin, Charyl
Chappuis, as they are a member of Thailand
national football team. Also, athletes can draw
immense attention from various advertisements
or other marketing channels equivalent to
other celebrity endorsements. Especially in the
present day of digital age, athletes have their
own different social media, thus, making it
easier for people to get in touch with them. As
a result, more and more athletes become
presenters for merchandises, services, or even
publicized in various campaigns without
limitations whatsoever. Whether it is a beauty
care product, food, consumer goods, motor
vehicle, et cetera. It is very interesting how this
phenomenon of athlete’s influence on
advertisement and marketing world would

evolve in the future.
Keyword: Presenter / Thai Athlete / Digital Age.
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The storytelling-place: Museum of Kirati and Anne Frank House

as the space of participation through narration
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Abstract

This article aims to indicate the places that can do storytelling by themselves just like story-
telling in various media. The concept of transcommunication was employed to describe participation
through narration. The data were collected from documents and direct experience. Desired that this

work will be the starting point of regarding the places as the creative work in narration.
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