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The Study of Sale Channel in Talismans Beliefs through Facebook
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Abstract

“ Sacred objects” or “Talismans” is a believed thing for Thai people for
hundreds of years. Sequel to the battles of the olden days to be an anchor for
the brave and fearless of the enemy. In the form of objects Talisman and tattoo
on the body and believed that auspicious objects built with advanced black
magic. Has been integrated with Buddhist rituals until it is a culture that is unique

to Thai people.
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Nowadays, a group of new generations are interested in entering this business circle.
That can lead to problems of faith limitations sacred objects, old fashioned, developed to meet
the needs of customers in the digital age and can create trend of product popularity. When
“belief” and “fashion” come together, it becomes an interesting new trend. That awakens
the youths turn to wear sacred objects, amulets, as if they were ornaments. Born into a new
business that comes with the fashion trend, Takrud fashion or fashion trend. Wearing sacred
objects, talismans from the old to the elderly become a teen with superstitions. From the sale
or rental of sacred objects at various temples in the market, Buddha amulet or sacred center,
come online especially via Facebook Life, popular with entrepreneurs and buyers. Because
it’s both entertaining to watch live, also have promotions that buyers receive special, as well
as delivery services to. Entrepreneurs or vendors can live or live 24 hours a day. The income
received is quite large. The price is not very high that allows the buyer to make a purchase
decision. From this convenient distribution channel, causing the faith in sacred objects to remain

with the Thai people for a long time.
Key word : talismans ,Social Media , Facebook
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