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The second screen for streaming media

The pattern creation and content for children

o

NS G9gv

UNANED

unAnuAnInsl S¥rusTasditeAnwnsaisassfUuuunsiiaueuay
demmesnisdeansuinaeiiaes (Second Screen) Tudedsiudyaausoiies (Stream-
ing Media) fwnzandmiudin  Tneduasziainuanunisuaasenisinsieifda
yostindnw ilessnornamaunaniesussulad  Usneunsduniual nsTIus
lnans Nuide elinwiazdunizviosdrmslmidueiosdelunsinu e
Usglonilunisihluimunasyssyndldlunisudnsenislaasesiely

KamsAnyInUh nsadassdslluumaEeLanilemungaudmiy
#in knun1sdeansuiinedides (Second Screen) tu msduaiulianunsatiaueldlunn
uwannlasu (Platform) Taefdelnsvimidusdisiu fefiniseonainiaduussdmus
sensiitmunly wasiioseulatdusdlumaiududemdnludieiuuiudes
Junapirfadommensldnnniu sudmsiimstmuawnmufeddaau Ssuuuy
mathiauedithauls Tnseguuiiugtunnudilalungudmingegauiinse fudon
sensmadunenmsigeusedurnulinliingn  Wuahauaduiunuinms anuda
a59assf duasuiinurlunslidin uaglilduanseenagsdaszuasifusssuyi lneilu
semsfiinuaziews funases awnsagsiuduls

v ~ oA

AdnATY © wveTiaes, Feduinudygdeaiiios, MIasEsIAULULLAZILoN)
Abstract

This article has objective for study the presentation pattern and content
creation of the second screen for streaming media which is suitable for children.
This is extracted from the TV and digital media production for going on air on the
student’s online platform together with collecting information for study, analysis,
and extract new knowledge for the educational tools. This is for the benefit of

developing and applying with media production in the digital era.

* 9130 UsEANTIVTINY Wnsviml uasdeddvia Anelivamans unIneaeinwudndie
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The study found that creating the
pattern for presentation and content which
is suitable for children via the second screen
should be presented on all platforms. It
should start with the TV which has showtime
schedule and social media for additional
content. This would help audiences access-
ing the content and understanding the con-
tent more. The pattern for presenting should
be defined clearly with the attractive
presentation and based on the target’s
understanding. The content should be the
show which encourage children on thinking,
imagination, creative, life matters, and natu-
ral freedom of expression. It should be the
show for children and parents, family, are

able to join.

Key words: second screen, streaming media,

pattern and content creation
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