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Abstract

This study Objective 1) To study the factors affecting the decision-making process to use
SCB EASY service of Siam Commercial Bank Public Company Limited’s customers in Bangkok.
And 2) To study the mix of service marketing and attitudes affecting factors affecting the deci-
sion-making process for using SCB EASY services of Siam Commercial Bank Public Company
Limited’s customers in Bangkok. The sample group used in this research is 400 service users in
Bangkok.People using questionnaires to collect information. The statistics used in the analysis
were frequency, percentage, mean and standard deviation. The research results were that :

1. The majority of the customers of Siam Commercial Bank were female, aged between 31-40
years old and had a bachelor's degree. And have monthly income 20,001-30,000 baht

2. The Marketing Mix (7p’s) of the customers of Siam Commercial Bank using SCB EASY
were the customers of Siam Commercial Bank considered an importance of marketing mix in all
7 aspects as a whole at a high level with a mean of 4.24. With the top 3 highs being in term of
the price mean was 4.33, followed by the product mean of 4.29, the physical evidence and the
people had the same mean of 4.23. Followed with the place had an average of 4.22, the process
was the mean of 4.20 and the promotion had the mean of 4.19, respectively.

3. The attitude of of the customers of Siam Commercial Bank using SCB EASY found that
the customers of Siam Commercial Bank emphasis on the overall attitude is at a high level. The
average factor of 4.04 was found that the factor with the highest mean was the decision to use
the SCB EASY service because of the confidence of the bank’s reputation, which had an average
of 4.19.

4. The decision process of the customers of Siam Commercial Bank found that the customers
emphasized the level of opinion on the 5 aspects of service decision making process, overall at a
high level With the mean of 4.16, where the side with the highest mean is Evaluation of alternatives

had an average of 4.22, followed by need arousal or problem recognition with an average of 4.20,
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purchase decisions had the mean of 4..18 Information search had an average of 4.12 and the
post purchase behavior was 4.10, respectively.
Keywords : The Marketing Mix, Attitude, The decision process of using service, SCB EASY Ap-

plication
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2.1 fun@nsiost (Product) Anads LL@:fﬁhz\iquLﬁmmummgm AULIITANNINIMANALTANS
AuNansia (Product) wudn gnAnguanstnewadlae Wazc-ﬁ“umw:ﬁﬁﬁtyLﬁﬂqﬁumuﬂ?mmmq
neRaALENe Ausdnsinus aaeaalussiann SAnedewinu 4.20 SD= 500 ilafiansansede
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ABAANBITLLUIAALRINEDN UsennRassn (2559) A NARTETlugUAIRY gnAnas
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ﬂﬂﬂ’]@ﬁlﬁ@ﬁl@sﬁ@LL@v’&@mﬂﬂ@\‘mULLuQﬂﬂﬂm ALY Fleiassen (2555) mmﬁu@mﬂsm@u@mmmu
‘ﬂV]ﬁW@[ﬂ‘ﬂWE}[ﬂﬂiﬁ‘N@‘m‘IﬂﬂT,ﬂﬁL”rl‘W’Wﬂu’ﬁ%d"ﬂ‘ﬂdmﬁ‘ﬂ%mu%’]\‘iL@’ﬂﬂLL@wﬂ"li‘mm@u%sﬁ’ﬂ Tuyne9gL3lne
L;’j'fafaq‘l,mﬁqwmm@ﬂmﬁu‘wwLﬁaﬂ HLIINARTNANTN AN ZANTBNTIAT A THANAN
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