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Manufactured In Thailand by Hospitals and Clinics
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Abstract

This survey research aimed to investigate

factors that affected repurchase intention of
pharmaceutical products manufactured in Thailang
by hospitals and clinics. Particularly, the following
independent factors were studied: country Image,
perceived service quality, communication Quality,
selling ethics, price strategy, and product Quality.
The 390 respondents were collected using Survey
questionnaire. Data was analyzed using the
following statistical tools: descriptive statistics such
as means, modes, percentiles, and standarg
deviations, and Multiple Regression Analysis. The
results were revealed that communication quality
(RB=0.282) and product quality (R=0.213) had
predictive power toward repurchase intention of
pharmaceutical products manufactured in Thailand

by hospitals and clinics.

Keywords: Country Image, Perceived Service

Quality, Communication Quality
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