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Abstract

This research paper presents has the following objectives: To study the factors influencing consumer’s
attitudes and behaviors for purchasing decisions in e-commerce businesses on online application in Suan Luang areq,
Bangkok. This research method was a quantitative research using questionnaires as a teol to collect data of 498
population sarnples, survey, evaluate the results, and analyze the descriptive statistical dota such as percentage,
meanf, standard deviation: S.D. and the inferential statistics were multiple regression analysis. The results showed
that females aged between 18-30 years had 60.42 % of attitudes were more interested in purchasing decisions than
males, with mean values % is 3.90 and Standard Deviation: S.D. is 0.75. The hypothesis test showed that consumers'
satisfaction with the adoption of innovation and the use of technology that influenced their purchasing decisions was at
the highest level on online applications with a confidence level of 0.945, statistically significant: Sig is 0.05, and the
entrepreneurs used the 4Ps marketing strategy monagement to promote sales to stimulate purchases and meet
consumer demand. Make consumers have a positive attitudes and behaviors when meking purchase decisions on

online opplication via True Money Wallet payment system by App with satisfaction for service and faster convenience.
Keywords: Attitudes, Consumer, Behavior, Purchase decision, Marketing strategy management
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