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Abstract

The purpose of this research was to (1) study the perceived brand equity used by
guests’ selection, (2) study the guests’ experience in granted service selecting hotels (3) study
the relationship between perceived brand equity and experience in granted service selecting

hotels of guests (4) compare demographic characteristics with perceived brand equity in
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guests' selection to stay at SHA Extra-certified hotels, and (5) compare demographic
characteristics with guests’ experience in granted service selecting hotels. The quantitative
research method was employed. A sample of 400 people was analyzed by t-test, One Way
ANOVA and Pearson's correlation coefficient. The results of the study revealed that (1) the
perceived brand equity was at a high level (2) the experience in granted service was at the
highest level (3) the perceived brand equity was moderately related to the guests’ experience
in granted service selecting hotels (4) there was the difference in gender toward brand loyalty,
the one in age groups toward brand loyalty and service, the one in educational levels toward
loyalty and service and the one in career toward brand loyalty and (5) there was the difference

in educational levels toward the experience of granted service and service procedure.
Keywords: Perception, Brand Equity, Service Experience, SHA Extra Plus Certified Hotels
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3. MyiATgnveyainglfuuszaun1sanslvuinisvesuineanelulswsunlasu

UIMIFIU SHA Extra Plus 39ninay3 Nan15iinsenusngaannsnsi 3
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M13197 3 wanTlaTEnveyailiuUszauntsaunsleusnisvesuinyiivnelulsausuilasu

1M1 SHA Extra Plus 3sninvays

Uszaunsalmslduing FZAUAUARLIAY

X S.D. wdana

NAnAUIUINS 4.41 069  :nilan
- pivesvedlsausuiinruasay 4.40 068  wniian

- vosinunleuing 4.49 064 aniign

- owinfigunsasunennuaznInAsuAsy 4.46 0.70 snfign

- winendluuanisfienaduiionndm 4.45 067  wniign

- dhedernumnelulsusuiimudaan 4.23 0.78 mmﬁqm
funaun1suUINNg 4.42 070 wnilan
- winaulnsmeusuesseugu 4.36 0.72 niige

- wﬁfmmlﬁu‘%msaéwgﬂéf@amugau 4.42 0.69 mmﬁ'?jﬂ

- yositnegluanimwsoxlyuing 4.58 063  wniign

- fivnevdounudsznafiieavestumsiuninisidaay 4.35 073 wnilgn

- winnufienuannsoluniseeusaiurdeunludam 4.38 0.73 snfign

oeailsyAnsnm

FTUUNTEANUBUUING 4.27 0.79 1niign

- Tsausudusmsmaluladungiunin

- (wu Buwendneudags Mamuiew wuau) 4.33 078 winiig

- wiluswaziBeavadlsousy Uizﬂauﬁaﬂsﬂ}agaﬁﬁu 4.08 0.86 1N
Uselgan

- WﬁmmiiqLLiaflﬁiTayjaU'%ﬂ13La'%m§'ulaasmmugau 4.25 0.82 mnﬁqm

- wlnnulssusudaeunisusnislnesnesuiy 4.38 0.70 mﬂﬁqm

- NUNNULSTILSHEINTOETNUTEAUNTUNUNIINIINILAT

Tnusnsiduninsgiu 432 079  windian

A137991 3 wansbaiiuan tnesaudianedeeylussdunniign (X=4.37) Wefia1sanunazn iy
lngiSesarnuatadeanuInliuey WUl TunaunIsuINIg Ianadennign (X=4.42) 599891179

NAMAINUSNNT (X=4.41) WAy SYUUNTAINBUUINNT (X=4.27) anuainu wilawlS8uiiausigvausd

uRazAUNUIUSTEAUNSUNISIYUINsvasuinIlvelulsausuilasuninsgiu SHA Extra Plus

79



NIsAaUmMansuazgnavnssuuIng U 6 atufl 2 nIngIAN-SuAN 2566 Vol. 6 No. 2 July-December 2023

1%
= L4

Jainvays ndanadsuinianluunazaulaun aundndunuinis ae vesinunaleuinig
(X=4.49) Autunaun15uInTg newinagluanimwseulyuinis (X=4.58) uaz AMUsTUUNITAIUBY
U35 Ao WinalsausuamaUNsUINsinee19sUTY (X=4.38) dennaadiu Kan1533eves algydl

a

WinzUszaN wae Aty (2022) 1avin153981599 N15MaALTIUSEAUNISUASIAUAINI NS Nane

'
a

AnA1veslsausHyfn 1971 Uszaunsningduaniiisnsnanenmaivedlsiusuaznosinng
Ls?fauiaa(;f'mawsmjLLazwqaﬂﬁmaqqﬂh”']mia;'mmmLﬂ?’faﬁuLLazm’mQﬂﬁuﬁumiﬁuéjﬂaéwﬁﬂ%ﬂ
vo3gnA1 luduneugamevdnainiignatladadulawinuazanlyuinislulsausuuaifiaglafy
Usvaunsaiiunandndainlvgnadianudesiunasanuyniufulsusuesddinds

4. mamﬁmmzﬁ%@gahwﬁuﬂizﬁw‘éawé’uﬁu&ﬁagé’u (Pearson correlation coefficient)
sEMINNIUIANAIMTIALA LU sEAUN TN sleu nsves e g lulssusudla fu
117M551U SHA Extra Plus 9ninvay3 wuan mmﬁ’u‘ﬁuﬁ(ismﬁams%’ufqmﬂlwmwﬁu?%LLaz
Usraun1san sl u3nisvesmeuLUUADUNIL 400 Aulinnuduiusuunandlnedian r = 0.635 way
p-value= 0.000%** donnasafy Ford C. R, etal. (2012) lnesuieq1 Usvaunisalineinns
Ufduiussznanianly uinisfurlnuinns msasadszaunmsaifiadelarndunisvilugianly
vimainanulaluiadumenananleussaunmsavesiinlanelminausinyseiulaly
Funounislwuinis Yszneumemislafuuinsussaumsaiisendenanylving

5. MswSeuisudnwaeUseynseansiun1siusAnAInduAve Y ngly

T5ausuilasunnnsgu SHA Extra Plus aminvays Han1siasenusngianisiei 4

M13197 4 wansiUSeufiguanearUsErInsmansiun1ssusauansdua1veyuinyinely

Lsawsunlasunnsgiu SHA Extra Plus 3aninvays

N3FUIAMAINTIAUAT WA @18 @0NuAIW  SERUNSAnEn @1aw  sieldladesie

AU
AnufnAnensAua 0.02*  0.01* 0.73 0.000%** 0.05* 0.02*
ﬂﬁmwﬂ'ﬂﬁamwﬁwﬂy’] 0.07 0.44 0.91 0.54 0.42 0.23
Qmmwﬁ%’ug 0.73  0.03% 0.15 0.000%** 0.38 0.07
mMadeuleernudn
Lﬁlmﬁumﬁuﬂy’] 0.99 0.49 0.14 0.50 0.41 0.34
defifinndu q veane 0.09  0.19 0.78 0.76 0.23 0.38
Aumn
374 0.48 0.58 0.44 0.09 0.44 0.16
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A13991 4 wanalaiiugn LA 91y SEAUNSANYY 918N wazselawdsneiiou nssugaiu
ANUANARBATIAUAILANAN A UBY NN TBd1AYNNadANTEAU 0.05, 0.01, 0.001, 0.05 tay 0.05
MINEIAU auengLasEAUNSANYIneiulen1sSugauNsAMNNSUIUANANsiuee it dAny

M9adANTEAY 0.05 war 0.001 @BAAABIIU LIANT WYY WAy AT dun anafaniyIula (2566)
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a a
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6. MatUIsuLisudnunirUssnsmanstuUszaunisanslyuinnsvesiningalngly
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39U 0.63 0.29 0.29 0.09 0.57 0.24
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JDLAUDLUS
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