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Abstract

This quantitative research aimed 1) to explore personal data, service quality of low-
cost airlines and purchasing decision of Thai Generation Y passengers and 2) to find the
relationship between service quality of low-cost airlines and purchasing decision of Thai
Generation Y passengers. The research was an online survey with non - probability sampling.
Data were statistically analyzed with statistic program to find means (X), standard deviation

(S.D.), and Pearson’s Correlation. Results found that Thai generation Y passengers consider the
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service quality of low-cost airlines at 3.69 (high level). The purchase decision of Thai generation
Y passengers on low-cost airlines were at 4.01. And the Service Quality of Low-Cost Airlines
was related to Purchase Decision of Thai Generation Y passenger overall correlation was
moderate.

Keywords: Service quality; Low-cost Airlines; Purchase Decision; Thai Generation Y
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