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Satisfaction of service users in the marketing mbx of Bueng Nong Bon Sports
Center, Prawet District, Bangkok
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Satisfaction of service users at Bueng Mong Bon Sports Center, Prawet District,
Bangkok for public health The researcher conducted a quantitative research using statistics,
frequency, percentage, T-test and F-test with the objective of studying the satisfaction of
service users in terms of gender and age which affect service usage. this research Make an
assessment with a questionnaire. Factors such as the eeneral information of the
respondents on the satisfaction of the marketing mix. One-way variance of satisfaction in
rarketing mix by aee and comparing by pair, the average satisfaction in the marketing mix
dlassified by age.

The results showed that the satisfaction level in the marketing mix of the users of
the Buene Mong Bon Sports Center The overall picture is good. Comparison of average
satisfaction in the marketing mix One-way varance of satisfaction in marketing mix by aee
and comparing by pair, the mean of satisfaction in the marketineg mix classified by all age
eroups was different with those with age over 41 years with statistical significance at the
0.05 level.

Keywords: Satisfaction, Service User, Marketing Mix, Buene Nong Bon Sports Center
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