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Abstract

With the rapid change in TV broadcasting technology, TV home shopping business is
growing by leaps. This phenomenon implies that today's consumers have access to a wider and
more diverse ranges of in TV home shopping media than ever before. This research aimed to
analyze the key buying criteria on TV home shepping. The sample consisted of 395 workable-aged
people (15-59 years). The e-questionnaires were used to collect data. The statistical techniques
used in data analysis: descriptive statistics, exploratory factor analysis, and confirmatory factor
analysis.

The result of the study showed that the majority of working people were female (74.7%).
Aged between 30 and 44 years old (62.8%). Results from exploratory factor analysis revealed that
the four main factors in buying criteria on TV home purchase program included Impulse buying
tendency and experience, Sociocultural forces, Situational factors, and Attraction of show host and
celebrity. Factor loading values of each item were 0.58 to 0.75. The confirmatory factor analysis
indicated that the measurement model fit the empirical data by the goodness of fit indices of was
consistent with the empirical data by the goodness of fit indices of Chi-Square = 3.09, P-value =
0.07, Relative Chi-square = 3.09, Gocdness of Fit = 1.00, Adjust Goodness of Fit Index = 0.96,
Normal Fit Index = 1.00, Non-Normed Fit Index = 0.99, Comparative Fit Index = 1.00, Root Mean
Square Error of Approximation = 0.07, Root Mean Square Residual = 0.005, Standardized Root
Mean Square Residual = 0.008. The policy recommendations, TV home shopping business needs
big data analysis to better understand all customer insights. The experience in purchasing products
should be established through good and guality delivery and creating business processes to make
it easy for customers to access and security.

Keywords: Purchasing, TV Home Shopping Program, Factor Analysis
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Chi-Square=3.09, df=1, P-value=0.07902, xz/df=3.09, GFI=1.00, AGFI=0.96
NFl= 1.00, NNFI= 0.99, CFl= 1.00, RMSEA=0.073, RMR=0.0058, SRMR=0.0087
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