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Abstract

A study title “Tricks and Communication
Forms of Scammers on Social Media” aims
to (1) study behavior and social media con-
sumption patterns of the Generation X and
Generation Y (2) study the tricks and com-
munication channels that scammers use on
social media from experiences of Generation
X and Generation Y who live in southern
Bangkok districts, namely Khlong Toei, Bang
Kho Laem, Bang Na, Bang Rak, Pathum Wan,
Phra Khanong, Wattana, Suan Luang and
Sathorn and had been attacked by scammers
on social media. Data are collected by using
interview method and 20 samples are select-
ed by using purposive sampling. The samples
are divided into Generation X aged between
35-59 years, and Generation Y aged between
18-34 years. The study found it that social
media that both Generation X and Generation
Y used for accessing information the most
was mobile phones, followed by tablets,
computers and televisions, respectively. The
time when Generation X consumed media
the most was between 6:01 p.m. and 9:00
p.m. (60%), followed by 9.01 p.m.-00.00 a.m.
(40%), while Generation Y spent time con-
suming media during 9.01 p.m.- 00.00 a.m.
(70%) the most, followed by 6.01 p.m.- 9.00
p.m. (30%). The channel used by Generation
X to consume media was television (50%),
followed by websites (30%) and social media
(20%), while Generation Y used social media
(60%), followed by television (30%) and
websites (10%).

Moreover, it was also found that both
Generation X and Generation Y were deceived
by scammers on social media through deceptive
online selling method, which they made a
payment without receiving ordered items or
receiving the products that different from
what advertised the most (50%), followed by
online loan scam which involved fake loan
or agreement to pay off debt which actually
deceived for advance transaction fee (30%)
and they were tricked into investing in a Ponzi
scheme with high return (20%).

The most fraudulent communication
channel was Facebook (40%), followed by
Instagram (35%) and Line (25%). When Gen-
eration X realized that they were conned,
most of them reported the case to the police
(60%), followed by posting on social media
to warn and expose scammers (40%).
Keywords : scam, communication style,

social media, online scammer
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