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VTuber; Just Trend or Real Deal
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Abstract

VTuber is one of the YouTuber types
from Japan, who use motion capture and
application to create an avatar character for
represent themselves, each one there is a
fantasy lore and mostly influenced by
Japanese animations, games, and lore. Then
VTubers who can speak English were debuted,
so VTuber’s popularity spread all over the
world, including Thailand. The popularity
factor comes from “Otaku” who love
Japanese idol culture, animations, and games,
moreover the popularity spread more with
talents of VTubers, such as singing, voice
acting, dancing, drawing etc., another one s,
their don’t reveal their identity, so there are
no problems about believes, religions, and
politics. VTubers have a variety of character
traits, therefore, viewer can choose to watch
VTubers that suit their preferences. It got
more boost during the outbreak of COVID -
19, that people had to stay at home, then
online video watching, and internet usage
were rising significantly, even it is estimated
that may drop a little in 2023, because people
will be back to work more normally, but it
may come back up in next year. On the other
hand, the agency contracts with VTubers, that
is quite strict, it might cause problems with
the agency, and to conceal true identity
nowadays is not easy. VTuber character design
that is sexually provocative and most of the
popular contents are sexual content, this
might be the cause that VTuber isn’t accepted
more widely, there are also some followers
who constantly send sexual harassment
messages that can cause a deterioration in
the mental health of the VTuber.

The trend in the future is that VTubers
may continue to produce the entertainment
content, but VTuber production could be a
way to produce other online performing arts
communication, but presenting content that
requires high reliability, still need real human
facial and gesture expressions, such as news,
politics, education, health care or emergency

announcements.
Keywords: VTuber, YouTuber
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