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ABSTRACT

As the emphasized of marketing and strategic management literature found that market orientation,
alliance orientation and service innovation are regarded together as having a significant impact on a service
firm’s performance. The aim of this study is to find out the relationship between of these variables and their
positive impact on service firm’s performance in the SMEs hotel in Thailand by using Structural Equation
Modeling (SEM). The result revealed that The SMES hotel in Thailand are market orientation, alliance orientation

and service innovation, all these variables are effective on service firm’s performance enhancement.
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