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Service Marketing Mix Factors Affecting Decision Making
to Use Surgery Clinic in Bangkok.
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Abstract

The purpose of this study aimed to 1) to study marketing mix factors to choose the
surgery clinic in Bangkok, 2) to study patients decision to choose the surgery clinic in
Bangkok, and 3) to compare the patients' decision to choose the surgery clinic in Bangkok to
classify by personal information. 4) To study marketing mix factors that influence patients'
decisions that affect the decision to use surgical clinic services in the Bangkok district. The
sampling group was 400 former patients, questionnaires used in this study, statistics use
percentage, mean, t-test, one-way ANOVA, and multiple regression analysis.

Findings indicated that most of the respondents were female, age between 31-
40 years old, marital status, graduated with a bachelor's degree, work for private industries,
an average monthly income was 20,001-30,001 baht. The marketing mix factors and
choosing a surgery clinic in Bangkok were at the highest level. The hypothesis testing
revealed that personal differences in gender and the average monthly income affected the
decision to choose a surgery clinic in Bangkok. Marketing mix factors in prices, distribution
channel, marketing promotion, physical appearance, and business introduction influenced the
consumer decision to choose a surgery clinic in Bangkok with a statistical significance at
0.05 level.
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