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Abstract
The objective of this academic article, Creation Techniques of Popular YouTube Advertising
in 2017 in Thailand, is to study the creation techniques of advertising, including formats, concepts,
appeals, illustrations, sounds, and scripts that published on YouTube which is ubiquitous advertising
media among users of digital generation.
* Top 5 viewed Internet video advertisements in 2017 are selected for their presentation technique
analysis. The result shows that, in general, various techniques are applied to the popular advertise-
Ments with the average length of 5.24 minutes.

The common used creation techniques are as follow, concept - powerful attractive sales of-

£
®1S, attractiveness and motivation - celebrity using techniques such as superstar, influencer and

uf.
De Presenter, illustration - product picture using technigues, sound use — narration techniques, and
Advertising script — imagination and emotion using technigues.
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The result reveals that changes in
advertising creation techniques have been
adapted to the media and lifestyles of people
in the new generation, at the same time, adver-
tising business needs to be adapted to the
dynamic condition as well.
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