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Media Exposure Database and Media Situation in 2020
Abstract

The purpose of this research was to study and analyze the media exposure behavior of
people and study the media situation that occurred in the year 2020 to take the information
gathered to create a database about media exposure of population and media conditions for the
implementation of the Safe and Creative Media Development Fund mission by using the study was
the Mixed Methods Research.

This research found that in the year 2020, the new media that the sample used the most
and the majority of respondents replied that they used it every day was Facebook, LINE Application,
YouTube, Messenger, Instagram and Google Search Engine, respectively. For traditional or mass
media, TV was the most used and used every day. According to the media situation, TV is the
media that the sample group considers having reliable informational news, the greatest influence
on the sample group's information and news, it had the greatest influence on the sample group.
Facebook was a medium that respondents believe continues to be popular, but it must be used
with caution because there was a chance that there was the most uncreative and unsafe
information and content. Moreover, the respondents most agreed that the development of safe
and creative media should focus on the participation of both media producers and media
consumers. The media landscape reveals that in 2020 there would be major adjustments, changes
and closures of media organizations, both mass media and new media. As the media ecosystem
found that new media was being used to present negative content, it was informative and
misinformation spread rapidly. Mass media, especially television, had been found to continue to
present content related to sex, language and violence. The emergence of online thought
influencers, campaigning for safe and constructive media in society. In addition, to encourage both
media and new media to be more ethical and what needed to be done in tandem was to create
a media-literate user or consumer to be aware and choose to receive more information from safe

and creative media as well.

Keywords: Database, Media Exposure in 2020, Media Situation in 2020
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