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The Trends in Designing Still Life Photography Spaces for Advertising in
2022
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Abstract

This article explores the trends in designing photography spaces in advertising
by the photos mentioned used for filming and apply in various types of
advertisements, called still images. We can see it in various media nowadays. The
objective is to observe the development and feasibility of still images in advertising,
the trend of popularity of advertising images in the modern era, or even the process,
selection of strength, or determining the composition of an image that can impress the
consumer's eyes in various aspects. Presented as a trend, from a design piece from an
advertiser in 2022 who has created a photographic work worth considering and using

for knowledge.
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