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Abstract

The purpose of this research is to 1) study and analyze the
potentials of the rural tourism based on creative tourism of
Umphang District, Tak Province and 2) suggests ways to promote
the rural tourism based on creative tourism of Umphang District,

Tak Province. This is a qualitative research methods done using
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purposive sampling and content analysis with in-depth interview of
government officials, resort and tour operators, and community
members. The research finds that on the Cultural Capital,
Umphang District, has the diversity of various ethnic groups, the
balanced coexistence with the nature, and the different displays of
cultures such as way of life, dress codes, languages, housing styles,
beliefs and traditions. On Participation, the tourist can participate
with the communities in their tourism activities such as the
learning local living and way of life, elephant tour and nature tour.
On creativity, the communities use creativities to further develop
their products, create value added products from their arts and
crafts, and getting additional income from the tourism activities.
On Learning and Knowledge sharing, the communities give tourists
the opportunity to participate in the learning of local cultures and
customs in order to understand and appreciate local cultures and
customs. On Communities-tourists Experience, the rural tours give
tourists the true experience of rural tourism, way of life, cultures,
and ethnicity. On Activities, rural tourism can promote and further
develop community based activities. On Communication and
Market, rural tourism uses modern information technology to offer
and communicate information about the tours, community life,
and community activities. On Tourism Attractions Management,
rural tourism has to be accepted by the communities. It has to
preserve cultures and identities of the local communities and at
the same time it has to be able to relay the message and create

understand.
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