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Abstract

The purposes of this research were (1) the marketing mix factors affecting a hybrid car
purchasing decision; (2) a hybrid car purchase decision process; (3) comparison of a hybrid car
purchasing decisions classified by personal data; (4) finding the relationship between the
marketing mix factors and a hybrid car purchase decision; and (5) marketing mix factor

influencing a hybrid car purchase decision. The sample in the study was 404 people who bought
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a hybrid car by using questionnaires as a research tool. Data were analyzed by using percentage,
mean, t-test, one-way ANOVA, correlation, and regression analysis.

The results of the study showed that most of the respondents were female, aged 26-35
years old, marital status, graduated with a bachelor’s degree, civil servant or state enterprise
workers, and an average income of 30,001-40,000 baht. The marketing mix factors and the
process of the decision affected the decision to buy a hybrid car were at a high level. The
personal different factors in terms of gender, level of education, occupation, and income
affected the decision-making process to buy a hybrid car with statistically significant at .05 level.
The overall picture of factors of marketing mix, product, price, distribution channel, and
marketing promotion related to a hybrid car purchase decision-making process with a high level
of relationship in same direction and marketing mix factors in terms of products and marketing
promotion influenced the process of the decision with a statistically significant at the level of

.05.
Keywords: marketing mix, hybrid vehicles
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Within Groups 87.131 | 401 0.217 9
Total 87.960 403

*. The mean difference is significant at the 0.05 level

N7 3 NUTmAATERUTsUTsUd Y@y ARafLEn U LA T UTNasD AU
Usgauyanisnaialunisdesnsudleuinvesfusinalungunnumiuas dundedust f1usien
uwanenaify egnafitudfynnadafisesu 0.05 drududuliwnnsaiu

3.3 Maisuiisudnunrdinyaradunsinundudnlsvaumisnisnaialun1sdesngus
lausnvasguilaalunammumuns

MMsfnvLUTsufsudnvardmyeadunsAnusudiulszaumanisnaialunisie

s08uAlaUIATRUIIAALUNTIVINEVNUAT NANTTIATIERATUNALAAININA1TIN 4

M13799 4 TasieiilSeuiisuaneazduuananuNAnwIseduUTEaNNaNIIRaIAtuns

FosneudlausnvesuilnalunJavmumuas

A1uUszaunIINIINaIg Sumof | Df Mean F Sig NAN1S
Squares Square NAgEDU
HAR U Between Groups 3.542 2 1.771 | 9.24 | 0.000% | LANFI
Within Groups 76.807 | 401 0.192 6
Total 80.349 | 403
37A" Between Groups 5572 2 2.786 | 7.03| 0.001* | upn#g
Within Groups 158.852 | 401 0.396 3
Total 164.423 | 403
24991999 Between Groups 1.219 2 0.609 | 1.64 | 0.194 | luunneng
e Within Groups 148.495 | 401 0.370 5
Total 149.714 | 403
GNGEIIEN Between Groups 1.168 2 0.584 | 1.59 | 0.205 | Liumneng
N1TRAA Within Groups 147.221 401 0.367 1
Total 148.386 | 403
ANTIRAY Between Groups 1.774 2 0.887 | 4.12 | 0.017* | LAN#
Within Groups 86.187 | 401 0.215 7
Total 87.960 | 403

*. The mean difference is significant at the 0.05 level
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