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Abstract

The research aimed 1) to study experience of female customers in granted service at
fitness center located in Bangkok 2) to compare demographic data with experience of female
customers in granted service at fitness center located in Bangkok. The samples consisted of

400 female customers in granted service at fitness center located in Bangkok. The

137



NI AAUAERILALEAEVNTINUINT Ui 4 aduil 2 n3ngnAN -5ua1AN 2564 Vol. 4 No. 2 July -December 2021

guestionnaire was employed to gathering data. The statistics were used to analyze the data:
percentage, mean, and standard deviation. One-Way Analysis of Variance (ANOVA) was used
to test the hypothesis The research findings showed that female customers are mostly 21-30
years of age, single, bachelor’s degree holders, working for private company and average
income per month up to 30,000 baht. The overall experience of female customers at fitness
center was at the highest level. The comparative study of demographic data with experience
of female customers in granted service at fithess center located in Bangkok was found that
age, education, occupation and monthly income were significantly different at the statistical

level of 0.05, 0.001, 0.001 and 0.001 respectively.
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NFUNNUTIUAS

2. WiteiSsuiiisudnuaznassnnsemansiulszaunsainislduinsvesgnAmeand i

W lHU3N1s Fitness Center lunsamnamuns

AUNAFIUNNIIAY

anvazmlszrInsenansvosanAmandgslunsannamuasiuanaaiuivszaunisainig

19U3n5 Fitness Center wansNaiu
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Uszaun1salnslausnig
ANWa Fitness Center
UszvnIAnans - UszaunisalguslaanieUszanmduda (Sense)
- 978 ——— | - Uszaunsalguilaanienisnsesil (Act)
- @DUAN - Yszaunisalguslaanieenusdn (Feel)
- STHUASANEN - Uszaunisalguslaanisenu@n (Think)
- 91T - U‘ﬁ:a‘um‘ﬁfﬂﬁuﬂmmammﬁaﬂm (Relate)
_ seldedusraiiou fian : Schmitt (1999)
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A198RUANATY (Validity) 3nHlenviy 3 Au legldrdvilnnuasnaqesiAwiala .50 Auly
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AUA3/1919997 9015 ﬁ'ﬁxﬁ’uﬂigaum‘misiu?lmmaﬂ’mm%"aﬂm (Relate) 11nN31E HoU
wvasuauisiodntindn drawms/minanusgiavianinnuuisnenu uazdus

3 5 s7¢ldndenafouiinrstuiivssaunsallagsaunisiduinng Fitness Center UDIGNAT
WAnaly NTIVNLIUATLANANAY uanAeiuegned Tudfuvneadatisydu 0.001 Wofiansan
eauNUI Uszaunsalnisliuinismisuszamduda (Sense) mManisnseyin (Act) nausan
(Feel) Meanudoules (Relate) fanuuansnsfusg1aiteddnisadafiszdu 0.001 e 4 d
Tagn s suisusien nui Biﬁ]E)‘l_JLLUUﬂ@UﬂWmﬁlﬁiﬁﬁllﬁﬁlaLﬁE)‘L! 30,000 und ulU Hszdy
Uszaunsalfuilaaniauszamduda (Sense) mﬂm"1ﬁi’mauLLuuaaumuﬁﬁﬁalﬁﬁmﬁau 10,000
UIMW3ER1N31 10,000 - 15,000 U™ 15,001 = 20,000 UM 20,001 - 25,000 UM waz 25,001 -
30,00 UM Q’mauquaaummﬁﬁﬁwlﬁm?{wiaLﬁau 30,000 U3 uly fszdulszaunisalduiloa
N9N5N5E (Act) 11Wﬂﬂ:i']Q’mauLLUiJaaumiJﬁﬁ'ﬁwlﬁmﬁaﬁimﬁau 10,000 VWS 10,000 —
15,000 UM 15,001 = 20,000 UM 20,001 — 25,000 UMM LAz 25,001 - 30,00 UM {ABY
Luuasunuiiiseldadssoiiou 30,000 umTull fiszdulszaumsaliuilnanianuidn (Feel)
11Wﬂﬂ’.i']Q’mauLLUUaaummﬁﬁiwlﬁmﬁmimﬁE)u 10,000 VMKIoAIAI1 10,000 — 15,000 U 15,001
~ 20,000 U 20,001 - 25,000 U waz 25,001 - 30,00 U EEG]E]ULLUUﬁ@UﬂWmﬁﬁ'ﬁ’lﬂlﬁLﬁgﬂﬁia
Fau 30,000 und uly ﬁ'ﬁgﬁ'uﬂ'ﬁ:aum‘mfsiuﬂmmqmmLﬁlaﬂm (Relate) 11NN W MU
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@
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i i E
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NUITYVDI N AN frtdng uay w3y Jauwiy (2562) fivirunfvesUssvinsiisineniseaning
AN aususuusnfiusznnsi AMAIUmEaLgwonIseanidanede ilileauaziala
aulafanladulududenuazyzas anues asulainuszansivinuafiiniseanindeyelvd
qﬂﬂﬂwﬁﬁ

Uszaumsalduslaanisnnuidn (Feel) fiaeds 4.22 definsansiedonui Algusnisiv

ANudAyRaUsraun1salnsliuinisauauaynlunisesnmainieunfian lngaenad ey
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= =

UITEU8e ¥EAT PHARTY waz WINTsal Usedndiuns (2559) 171nseatadsuszaunisalann
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