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Cross Cultural Communication for Marketing Strategy Planning
of Thai Export Product to the Kingdom of Saudi Arabia
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Abstract

This article is an introduction to cross cultural communication for the
marketing strategies planning of Thailand export products to the Kingdom of Saudi
Arabia. Based on social media usage behaviors of Saudi Arabia consumers to apply
in marketing strategies. As objective to study cross cultural communication channels
for marketing strategies planning for exporting Thai products to Saudi Arabia. Because
Saudi Arabia is one of the important target countries located in the Middle East
region. According to the number of people accessing social media, up to 72 percent
of the total population. Therefore is an important opportunity for entrepreneurs

who would like to do marketing strategies through social media channels.
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