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Media Consumption Behavior Through the Tiktok Application®
of Millenial Users During the Covid-19 Situation

SAned Inmasna* densena quaTne*
wazuTanTue dunsded

unAnge

unarmilifunsthauaieiunginssumsiandoriuweundinduiinfenyes
Fliusnsngu Millennial Tutasaaunisalledn-19 Fsludagiuguuvumssiiuinusy
Suvesfjpuiiivdvunadlasianznguvesiaauivad Ainginssunisdniuteyasig
runsdessulatl uazdhsdeyaineg iuneundiady mnaznadueUndinduildsy
Anuflounniigalugiediud 2020 Wiunwzduneund nduiluiusedne “TikTok”
unanrlauirledudiuinsedulan Mufwistiunnufnadsassduaseudiusneg Wileu
Aaneuazinidldie annsathdeyarnansilasuiusuiiiftelnAnysslomiudinusyn
Suliiusteannunisalilagtuiuied

Adfgy - weundnduinden, lawuduad, 1adna-19
Abstract

This article is a presentation on the media consumption behavior of millennial
using Tiktok application during the COVID-19 situation. Today, people’s daily lifestyles
are changing, especially Millennials who are exposed to information. via online
media and access information through the application If talking about the most
popular application in early 2020, it would be the app. A popular application like
“TikTok”, the world’s leading short video platform. Space to share creativity and
knowledge Keep it relaxed and accessible. able to apply the information received

to make it useful in daily life to keep up with the current situation.

Keywords : Tiktok Application, Millenial, Covid-19
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