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Abstract

This research aimed to study and analyze the tourism system in Ban
Nam Chieo community, Laem Ngop District, Trat Province. This research used
qualitative research method to gather data from the government officials,
entrepreneurs and the community through interviews and analyzed data using
content analysis. This research was found that visitors were pleased with what
the picturesque fishing villages in Ban Nam Chieo community has offered, mainly
its year-round sightseeing. Tourism resources of Ban Nam Chieo community
are still abundant and are important ecological resources for the community's
way of life. The variety of cultures and beliefs make the community of two
religions and three cultures valuable, It is also the center of beliefs, traditions,
historic sites, and antiques. In addition, with the unique way of life in Ban Nam
Chieo community helps promote the community to a learning community of
knowledge and wisdom where was supported by both the government and the

private sectors.
Keywords: The Study, System, Tourism
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