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Thai Modeling Disruption in Digital Era
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Abstract

This Academic article has objective of study the disruption of Thai Mod-
eling indigital eraby collecting data from study documents, analyzing contents from
current online media platform in Thailand. Researching are based on online media
for casting talents, interviewing people who involved in the production companies
(entertainment industry) and independent talents who use online media platform
as an opportunity to get jobs; including experiences from writers who are also
working in the field of media production and entertainment business in Thailand.

At present, online media platform are involved in casting talents for the
entertainment business in Thailand such as LINE, Facebook and websites. Technolo-

gy makes changes in The 4 Ps of Innovation and disrupt modeling in Thailand for five
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categories; increase management quality of casting system, fair income allocation for talents,
development of abilities in various areas of talents, increase the entertainment business’s
network for opportunities and adaptation for the survival of the entertainment business of

Thailand in the digital era.
Keywords Disruption / Digital Era
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