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Abstract

The purpose of the study is to examine techniques and pre-production process of
environmental content creation via podcast channel. A case study of student project of radio
program production, “Envi Lover”, was selected to be synthesized. By doing so the researcher
employed various concepts and theories including new digital media, user-generated content,
digital radio production and message design.

The results indicate that the program creator has divided the radio content creation
process into 4 steps start from: 1) Preparation step; the program creators search for direction
andinteresting content of environment together with the taste of target listeners. 2) Incubation
step; the program creators analyze and create new concept of radio program which is expected
to gain interest from target listeners according to plan for Podcast programming.3) Illumination
step; after brainstorming the program creators select program format, presentation techniques,
and message designaccording to the radio designated concept 4) Verification step; the program
creators plan for the detail work of radio production process and evaluate the program broad-

cast via PodcastChannel, in order to develop the future content and program format.
Key Words :creation of radio programing,environmental radio programing, podcast channel
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