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Abstract

Product and service distribution channels In the early days of Internet, it was the era of marketing where
manufacturers or distributors focused on offline. Or have a storefront with a large number of branches.
Advantageous Nowadays, the distribution of goods and services has come into the so-called marketing
4.0, a combination of offline and online distribution channels, where online media plays a very important
role. To make a brand or brand is to remember. And to create convenience to consumers anytime,
anywhere that can bring customers satisfaction. In the government sector, it is very aware of the distribu-
tion channels of goods and services. The model is in the public service. And distribution. For convenience
to the people. And the highest satisfaction of the public to government agencies. It is a turn of the
government that it is. And to describe the distribution channels of public goods and services in the 4.0
marketing era more clearly. It has collected information from various agencies. The information on the

distribution channels of goods and services of the government. And information about marketing. 4.0
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web site to present the development of chan-
nels for distribution of goods and services of

government agencies.

Keywords: distribution channels, products and

services, public sector, marketing 4.0
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n139a1A 4.0 (Marketing 4.0) a8 AUAY
Lﬂ&lﬁ@uﬁwﬁwﬁagﬁaaq M3nan 4.0 eadeterls
fiu Tnewaus 4.0 (Thailand 4.0) w3elil 1519z1nTs
nam 4.0 1UTUldiugsha MetinUsedniusnogns
uneuigyniunladoasdoiiosto

n13Ra1m 4.0

* Marketing 4.0 is a marketing approach
that combines online and offline interaction
between companies and customers. In the
digital economy, digital interaction alone is not
sufficient. In fact, in an increasingly online world,
offline touch represents a strong differentiation.
Aenisnaafinannaiun1sindeUfduiusnia
soulativesnlal seninvesdnsuazgnm

« Marketing 4.0 also blends style with
substance. While it is imperative for brands to
be more flexible and adaptive due to rapid
technological trends, their authentic characters
are more important than ever. In an increas-
ingly transparent world, authenticity is the most
valuable asset. husuAfBItANNEANEY LagUTu
i 1 evwnTaladunindautRndafanvesesdns

« Digital marketing is not meant to
replace traditional marketing. Instead, the two

should coexist with interchanging roles across the
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- ¥msdeansnisnannsudenie fianunsadia
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v o A

&, = 1 ° o’
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- faquszasdndnie nsmeUALBIANLABINNTTIUY
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- Wuyheaaiugau (People) lnutasnainluila
vosruduauanniu Wy seaFesesnuiuveu
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Finvosfau Husiu
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iefiazannsavurlagaulaznoUaLoInNLFDINTg
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fagaanuaula MmedglafmunudeusnSeuses
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a do w
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wuenseveidemenldnsen Wiludaldnsen”

(4) A = Action M3asilevi Assuanfiauvana
IftugnAegredniay fadsiimanitdsezi Ll
Lﬁziuifum%%’UﬁLwiﬂiziaﬂaam%mﬁuaﬂ’iw “Uaals
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w@sun1snaaidelulneuanuseleyil.

wazlugANsna1n 4.0 Tnnspainazasne
mi%’uiuazﬁmﬁﬂﬁaﬁuﬁwLLasU%msﬁuq A8
LAaN19N5RaIn 5As 6‘?5%‘7]‘14%&41/15‘1’71' Phillip Kot-
ler Usinansdsnuanitinndidnanner3lunide
“Marketing 4.0”@ua1anveaa loun

(1) Aware 33ndum Gzi’aqﬁgﬂﬁmwsif%’ﬂ
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ﬂ”liLﬁ@ﬂ’ﬁLLuzﬁﬂﬁuﬁﬂmﬂQﬂﬁﬂUééﬁu U ASHAD
Haudmaeiy TiRunaugnAdluTia viselen
Tuendewiiou Fadutefiddyun wmsznsi
anduenseduAs andunisussnduiusiviu
i NANRIVDY “A1suBnaaluUUINFUIN”

Fanlumasinandesdiuldin nmsmann
4.0 wdefumaluladesulat (Online Marketing)
R34 uigsiavrdavideld Aluegfundsestiau
ponlail (Offline Marketing) 2w (Kotler, Kartajaya,
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