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Factors Affecting Purchase Intention of “B” Food Wrapping Film Customers in Bangkok
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ABSTRACT

The researchers attempted to study the influence of factors affecting customer purchase
intention of “B” food wrapping film customers in Bangkok: attitude towards sponsored
recommendation post, green corporate image, awareness-quality inference, perceived product value,
risk perception, and brand preference. There were 250 usable questionnaire responded from the
customers of department stores in Bangkok from September to October 2014. The data were
analyzed using Multiple Regression Analysis. The researchers also found that the following factors
such as customer purchase intention toward “B” food wrapping film from customers in Bangkok at .01
level of significance: brand preference and green corporate image, explaining 81.6 % of the influence

towards customer purchase intention.
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