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ABSTRACT

The objectives of this research were to study (1) personal factors influencing the purchasing decision
of the elderly. through the application Shopee (2) Service Marketing Mix Factors influencing elderly shopping
decisions on Shopee application Only the elderly of Thai nationality in Bangkok 400 people aged 60 and over who
have shopped through the Shopee application and using a method of selecting a specific sample. The results of
the study found that (1) personal factors of elderly consumers in Bangkok were age, sex, and average monthly
income. education level Occupation before retirement influencing the decision to make a purchase through the
Shopee application (2} service marketing mix Product In terms of product sales promotion and distribution
channels, there is no relationship with the decision to purchase products through the Shopee application.
Key word: Service Marketing Mix, Elderly
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