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The Influence of Factors Affecting Intention to Take Courses at Chinese

Language Institute of Parents and Children: Case Study of
Hello Nihao School
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Abstract
The researchers attempted to formulate an
analytical model for studying the influence of

factors affecting purchase intention of the courses

at Hello Nihao, Chinese Language School of the

parents and the children. The authors surveyecj
260 parents who had intended or would intend to
purchase the Chinese language courses for
themselves or for their children. The data analyzed
using descriptive statistical tools such as means,
modes, percentiles, and standard deviations.
Testing of the hypothesis was done through
Multiple Regression Analysis.

The researchers also found that the following
factors were tested in order to be affected
purchase intention to the Chinese language
courses at .01 level of significance: instrumental
value of the Chinese language ([3 = 0.217), social
expectation(8 = 0.198), attitude to learning B =
0.168), and Chinese anxiety (B = 0.153). The
remaining factors engaged in this research, ought-to

second language self and ideal second language
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self, were not found to be significant related to
purchase intention of the Chinese Language
courses.Marketing strategies and future studies
were suggested.

Keywords :Intention to Take Courses, Benefits of

_Learning Chinese Language, Chinese Language

Training School
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