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Factors Affecting Customer Satisfaction of Spa Services in Bangkok
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ABSTRACT

The researchers attempted to study the influence of factors affecting customer satisfaction of
spa shops in Bangkok: service quality of spa shops, perceived relative price, health promotion
treatment, therapist qualification, atmospheric cues, and centrality in lifestyle. 320 questionnaire
respondents from the customers of spa shops from September to October 2014. The data analyzed
using Multiple Regression Analysis. The researchers also found that the following factors were tested
in order to be affected customer satisfaction of the spa shops at .01 level of significance: centrality in
lifestyle, atmospheric cues, and perceived relative price explaining 68.7% of the influence toward

customer satisfaction.
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