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Abstract

This research aims to assess influence of marketing mixes fitness center service
satisfaction of Kasern Bundit University students and compare them by eender and
educational level of Kasem Bundit University students in attending fitness center by
using questionnaires and statistical analysis. Samples, as determined by Taro Yamane
formmula at 95% confidence level and 005 sampling emor, were 385 Kasem Bundit University
students attending their fitness center.

The results showed that marketing mix influendne fitness center senvices
satisfaction of Kasem Bundit University students in total were high (X = 3.69, 5.0. = 0.31)
and by marketing mix were high and moderate, namely personnel (X = 3.75, S.0.=0.42),
senvice place (Place) (X = 2.83, 5.0.=0.35), creation and presentation. (Physical) (X = 4.30,
5D.= 0.61) Process (X = 3.89, SD. = 0.53) Price (X = 3.77, S.0. = 0.50) Product (X = 4.0,
5.0. =038) and Promation (X = 3.23, 5D = 0.73). In multiple comparison, sex and academic
years exhibited statistical differences in satisfaction level. It was found that the influence
of Marketing mix on fitness center service satisfaction of Kasemn Bundit University students
were different by sex and academic years, and that price, place of senvice, marketing
promotion, senvice process, and physical evidence were among TPs influendng senvice
satisfaction in attending fitness center.

Keywords: TPs marketing mix, Satisfaction, Fitness Center, Student
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1. FneSRAn

2 RTUEIAN

3. AUV HA TSR TR
A, AT IENS T TRA A
5. AU UTUNTS

6. FTMURE TS

7. FTUIE AT

FoANLUMTIE

TunrsdnyTidedsamRnsdutizmmnarnairidwanerioelaluanls
vinmimuadunsfvesindnenm rinedmnsudadi §i3sfEnwudiunamdneide
disil

1. Usswnsililunside

Usewasililuniidoads de unAnwIzAvUIgg AT luimrinademnsudadia
1 3,666 AU (@ IRITURMEATIUNTIDANFANY, 2563) watiisavnlinsuduoe: GGH]
fathaiwiuavesninAnyiuliuininusdunes ﬁ’qﬁjﬁdﬁ’mwwmﬁnfj.m'ﬁna'nv'm
MIAMIUAIEERT W.G. Cochran (1977) sgAumudiedu 95% Sanneanguinethilunts
Anuriduedail athadandaddsuou 384 au sdulifin walsdunaivioyaiionld
wuasurwndnlasfoyaliruiuuer biseneiesedld §idddadmunnguineaio
wniudn 10 wWeidud Teedanlszanain 36 Ay anUsumnnanguiiaenmniy 420 Ay

(vamane, 1973 gratiilu Insnaqeal drmgla, 2594) (Gl mraenTumTarueng, 2563)
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2. \Wimitenldlumside

whndieililuritoaial Sruamthan s Snsenauiie 4 dm fa wuasen
1\»'ﬂ.ﬁmHﬂmﬁﬁﬁmfmm?mﬁai'i'['is'lumﬁ-ﬁ'ﬂﬁi"aﬁﬂuuuumurmﬁwﬁﬁ'trﬂ%’ﬁumhﬂu'Lialﬂ'u
4 g (Useeen Frasnegm, 2542) wﬁa@'ﬁﬂﬂuﬂﬁﬁmﬂwﬁqﬂm’ﬁﬁm%ﬁ TAuA worveEe
wismenidu 4 meu dail

maui 1 iagaﬁﬂﬂ-rraaﬁwuuwawawHTmﬁma'[ﬂun"rﬂ'ﬁ’u’im'ﬁlmuﬁﬁl‘mﬂn‘i

wauil 2 dayaiilfndurmmumainTailumilidminusdunes

wensit 3 SeyaialifirdnnsEmmarsenaiidmasamnimeliumili Ao
dnuAp TR inenSeasarinudin

maui 4 mam TR udUAn e Aseman e e sERuTnEmn
Fdwanarrammslirenindneamrivendonmingn lurslddEminuadunes

uﬁqﬂnﬁuﬂﬂwuaﬂumlﬁﬂiﬁﬁmﬁéﬂﬂqmqw‘ﬁmjﬁmmfgwnmiﬁﬁﬁﬂumﬁanﬁ
A U 3 Ve R TENA TR B AR LR TR TR AR R AU E U
(Content Validity) lnsmmarliaruasradsrszwhadofoaiuingizasd (0C, index of
lterm Objective Congruence) athuRsanuiulsudlvrugafies Aoudaey usean
wrwailuilawlneriliadirrailnddo 1 wnitan Tao3avlAdmuaddvinuasaaieg
0.6 Sull sz ienilddmeuanduisansunadi G Faamnl, 2552) Fna I
AATiFTaAaRRTerI A AU IR Uszas 00C) Akavindu 0.88

3. mTlATIzioYa

wow
-

myaTeisyalumsidoeisl §idmdeyaildnnuuuasuenuumlsenanai
TsunsuAsfmeireain Sdireaadonsal Semzdauaduaravsnduiaat T
we seAuATEAn TadliSanes Tunrfieeidngaau@nduiuduszamannan
dwasparuimalalunsliimiauadussfvenindneumrinmanavudiuse 7 A
ArTeiliauisumsAnmdutszamamamaafidmanruimellumslEsmsinm
adumaitanAnE R TIMEEnAEaTRSA FuelTUTIINARET (One Way ANOVA) #78
rTRaaUA e (F-test) madiwur s TG TRAEUR T HUAR T EARIL TR N TS
wWirudeuduedes dwunau ma Tnomaaaaudiil wwuaszeindu (independent t-test)

o i =

hlnorrspArseAUldhAgriati (Sienificant Level) ElAfmumsmzddgymabiiiisedyu 0.05
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fiquit 1 ia:_lﬂﬁ':'lﬂuaujnﬂuwunaunw

wuh aguiednnmAvisyanngliuiamsdudnfne Sy wiidnaulald
vimiiauadume Tlumrinedonsuiuge duou 420 ey @ulAfualidumeee
dwau 218 au Andluiasar 51.90 wevdga dwau 202 eu Amduiasas 4810 lseav
arAnwluszanSnmeT 4 Fui) Usznaudin Ul 1 S 106 eu Fadhdenar 25.24 4u
i 2 9w 117 Au Amdufesee 27.86 ST 3 S 137 Au Andufosae 32.62 uaedin
4 dmnu 60 Au Andhiasar 1429

dmm 2 woRRTRIATS M TsRsULUUsaUaaIRan s M Auadume husninends
iR

wuri TuEmadiaiu wand-anding $nnu 259 e Fadudasar 60.98 wmpeildald
Vinsfe sandidania i 284 au Andhufenar 67.62 ArnailummadnanliEms 1-2 ai
Aaduai sy 255 Au Andiuiasaz 60.71 taana lunsivieldEnns 15.31-17.30 u
druau 170 au Amduiosar 40,48 szezuanraiumndn 1-2 9 dnou 244 eu Aaduiaoas
58.10 AsiliFanuin ieweulusseuess $uou 319 eu Amiduiases 75.95 sasiunu
Tinf P

dauil 3 doulszmmaniseanaitdmarmuimelalunslduinsHRumdunes

PVBIUWTINENABIAEUU IR

M7 1 Anede dnadsavenegy dudmmantimaeiidsanon e lalumald

UinriiaaE R Tre s NS T udin

n = 420 TLAL
drrlszaumianniaain (TPs)
T sD. AuHawala
1. fusdndius (Product) 406 | 038 T
2. fTen (Price) 377 | 050 U
3. fuanmuiiliings (Place) 283 | 035 tung
4. FuATTEE TR TIREA (Promaotion) 323 | 073 dungn
5. fMUURENAT (People) 375 | 042 umn
6. FMUATZUIUATIIALUTATT (Process) 389 | 053 T’}
7. fuATEE T HLE AU SRR AT 430 | 0.61 A
(Physical Evidence & Presentation)
T 3.69 0.31 un
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TINATEIRT 1 wassdlTzanmammaaiidmararaimeldlunslduimainua
humeivaawrinedonsaiugin wh seusglusziuinn X = 3.69, SD. = 0.31) uanda
faranduseaumrrmamidusediy wohineegluszauen fo dmueans X = 375,
5.0. = 0.42) Frmanitliiuing (Place) (X = 283, 5.0. = 0.35) fFunmaPuanbiausdnyaz
wiamanm (X = 430, 50, = 061) AunszuriunTs (0 = 389, SD. = 053) dam (X = 377,
5.0. = 0.50) AunSnine (X = 4.06, S.0. = 0.38) unmdassuntsme (X = 3.23, 50, = 073)

Uil 4 gamTaw Tz RUEruFpud usraunamIsaadaasan ARt ol

- Ly =) ar L - - S’ =
Hiﬂqiﬁﬁkuﬂl'.&ulﬂﬂmﬁﬂlﬂiﬁﬂq‘EIE.IU'I'HS.I'I.IEI.ITIH ATULWA WASTEAUTWTR AN

ATHEA 2 Fiadis @ulenuusmssTu waedi (ttest) vasudszaumaniRanaticaans

ermmeluE SRS ST e TS oA FULUARTILEA

dnrlsmmianTiRaadaeafoR I AanD LY

TunslSn tRundsuse s WA | n | ¥ |sD.| t p
VAT NI AR U A
LATEEAAWT (Product) w1 | 218 | 406 | 037 | 041 | 0.97

Wil | 202 | 4.06 | 040

2 fuTIaT (Price) v | 218 | 386 [ 046 [ 275 | 0.ooe

WEH | 202 | 3.67 | 0.53

3. FuanruiTlnsnT (Place) we | 218 | 290 | 032 | 4.11 | 0.00%

wit | 202 | 276 | 038

4. FUATIENATIIINTIRETA 98 | 218 | 297 | 0.69 | B.48 | .00
(Promotion) WEH | 202 | 353 | 067

5. FITUUFETAT (People) i | 218 | 377 | 044 [ 0.73 | 0.46
WEH | 202 | 3.74 | 0.91

6. ATUNTZUUATIIALGMT wE | 218 | 3.83 | 0.64 | 258 | 0.01*
(Process) WEM | 202 | 3.97 | 038

7. ATUARHUEY IR (Physical Evidence) wE | 218 | 439 | 051 | 279 | 0.01*

WEH | 202 | 3.97 | 038

o< 005
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TINATTEA 2 wansdiats dnadoununmsgm ubedi (test) wuh daudszama

ramEATidaanpeIRawals luns U A T RRusSIwe Trean iMeS o Tue VA

FIWRRAVAANE A1UTIA (Price), ATuaammillwuings (Place), ATUATT8 085N 130 TIRATR

(Promation) AMUATEUIUATTIRUEMS (Process), ATudnsuennieniy (Physical Evidence)

umrE A sevdsd A RaiRTzAY 0.05

#1710 3 Aatie dnudsavuinass dued ueznndEouiisuisdeasdiudizaunia

mImeAidmanariawe lelun sl msRuaSuss T TivenS o

im snaseauEu

dnnlazau
VIAMISARTA FEAU msfEeudieu
. . - - n | Mean | 5.0 F p .
WOHARDA TR TR "'.i'TEJﬂ
wala
1. fTuBERA it 1 106|411 |o0os| 869 o000 |4l 1-4ui 2 3 4
(Product) uif) 2 117 | 398 | 049 il 2,4 - 18 3
s  |137|a01 |039
#wlla |60 [azs |02t
T2 420 | 4.06 | 038
2 fuTen (Price) | S 1 106 | 383 | 022 | 11.96 | 0.00° | &l 1 - i 2, 3, 4
uif) 2 117 | 389 | 059 il 2,4 - 18 3
fulls  [137|357 |04
wula |eo |389 |oea
T2 az0 | 377 |0m1
3. fuaauiliAms | a1 106 | 293 |030| 1162 | 000* | 00 1-5ull 2, 3, 4
(Place) #2117 |288 |oz7 il 2, 4 - 10 3
s 137|269 |04z
#wla |e0 [287 |03s
T 420 | 283 | 035
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A1THN 3 Auais dnndeavunnigu e waznalTeudisurodresdiudizauns

rmanaiduansrrmmaalalumslduinFnuadueafeaamrinedons

Vinsm snasesudut

drulazau
WIATIRETR TIAU maEerudiou
. ) - n | Mean | 5.0u F p .
MiHaAR2ATITH L F - "i"lﬂl;l
wawala
4. frupsauaiumia | $ui 1 106 | 298 |oas | 2222 [ooos | @A 1 - i 2,3, 4
f13RaA (Promotion) | 4 2 117 | 359 |07z #7240 3
#3137 (331 |o0s5a
fwila |60 286 |06
- az0 | 324 | o074
5. FTURENA it 1 106 | 398 | 041 | 1648 | 000* | A 1- 5 2,3, 4
(People) ifl 2 117 | 376|032 il 2,4 - $ull 3
#3137 365 |04
#wila |60 |360 [0S0
T2 az0 [ 376 |04z
6. FTUNTEUTUAT il 1 106 | 294 |046 | 160 (019 |-
WhiAns (Process) |82 [ 117 |38 [om
il 3 137 [ 395 | 043
#wia |60 [387 |o04a
T2 az0 [ 390 |o053
T —— it 1 106|432 |061|1233 (000 |#A1-5d2 3,4
meam (Physical il 2 117|422 | 073 #4 2, 4 - 41 3
Fvidence) EE 137 | a.2a | 054
fwlla |60 [as0 |o0as
T az0 [ 430 |o62
*pe005

- o m o
n111.|'s=qm’1n'[vqp‘u1mﬂmmnun1u‘rﬂn AEm 13
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NAATINA 3 uaRsdnain dnatisuunnaseu e (Ftest) usma ST
sz ImE A dwaRsaTmRewe leluns i miauadune Traadndnm
T nsaFRm AU nAREe WU A usERdet (Product) fusen
(Price) fruaauiilituinns (Place) funriduaiumman1inala (Promotion) ATUYARTIAT
(People) FudnHaEn A BAT™T (Physical Evidence) wansriiu aensiilodhdgmmaatiavezau
0,05 fiiienfunszuaunsliEas (Process) wiiuilsiuansnei uszilFeuiieuTes (post
hoc multiple comparison) wud1 dndrendinuimalalupslEuiariauadEumaives

TR IMTFIMENSEELTER TR A 116 2 06 3 uaethi 4 Sieraimalsiumnsaiu

afluazailsona

miafiloramPeTilEoudinunsAnmdn srmma e aidmaiam
aslslunsliGrimusdunnirenindnyam immsomadamn Suunmuilados

1. e W mafiumndnaiy SuadorufimelslumsliuEnimuaduneives
Tindnvamvinedaaviudin uanmisiu santAnsmu Guilaediiowaiiuansitefiuriili
ATIUFAWIIRE TR AR D YD WR AR mqthiﬁsﬁuitﬂﬁﬁ’atﬂﬁuf‘uauﬂsmﬁmuﬁtﬁﬂﬂli
WEmTRLaEwAe seidrummrimEuneilied o sudivee A TWUEATIiNS
sefinansAnmaeardaiuanidoaaieiia yantudl (2558) Anwided ArwRiAniaes
filnarnlnesenldGnERuaEee

2 seRunTIRRET wui seRumTRRiunasaiy Seaserrafawelalumsliuiang
i uaeirenindnsumrinednnvuliudn namsanmaeardoiuaideeesiiin
yavudl (2558: 76) Anwuing arumamimasiuilnaenlnodansliuinnuadune s
wui fuilneeevefifiszdaunidnwiumnsieiu lirumanimeRnuadune e
fiElarnlnousnriaiy schditodRenmabfiiszdu 005

3. AraAUTERE T RAT R SN e T TRa AT R BRI
Aaalalunlivinmiauaduseiteaindneunimedmaiuda

3.1 Tedpdnzzmmiantinatn ludusdaiue wuin Tedediudizamna

ameEnAluATukERAwe denudniusivarmmelalumsliuEmsimuadinumeivenindnm
wwTinendsmnsudndin Tudmnrsiuilayw dumawarmiegs dunslzduseanadan
sunrsAsdulaLazATUNRATIUIVAINTTIEUIATS KA TRAY EAERRERINUUTTITRIFMEET
wieT1n (2559: 65) Anwies eiemefanagninuaiiisademiinduliuinfnoue
nauEws W AnaUmselsenddinedivaraninailsde umsemindedaw) urnseiu

arnitsdAgvrainisziu 0.05
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3.2 Tedndrudszaumvrumammalusinusm wrd Jedsdudszauvantsnan
Twshusa e fuerruimalslunslidasiaumiuse frarindneuninemse
imsdaidin lumunsfuilgw muniswalawdoys AuniTdizdiusayaden aints
dmaula uazAumginTumrwimeliluaslivinsAnuaduned nanAnaanedaaiy
yidvasmiani yasdan (2557: 227) Ansiss miRnmizAurud Ay vesdedodiu
Vszaumanimaaiiinasangiingiy arvunmmasaulsadhsliuimminuadunes wi
dnnlizammmnea funm ruduwmnsiusaimelalumsliEainusduese e
AR mTIeNdnEinge FunTTiuiRwenuenTs usnseiu sdiidsdAgmabini
SEAU 0.05

3.3 Tadudrudszanmansnamludiuaniud wodn Jededoudszauma
rrrsmeAluAan TR dirnudniusiumraiaveldlunsiisneinumdume Fraindmnen
awrinendmmstudio luawnmsiuilyw Aumswassriioys AumTuszdiussnmadan
smunsierdulsuazAumginiuerufimmeliluasiduiasinuaduned ianisdam
apARdBIRUINSaTRIEwT SManind (2550: 260) Anwdes Tedeiifiininaneuuili
wy@nsunIdRaulsliuinsanuaandidanie § @iy Aaua wuh deued Tnosusu
apuiifuuunamginssuveadilnalunslduinm aeueandmanis Sl Fmua fu
afaniuann fuuunh verrsligBusees nuurtimsliuian Seoufmusiu uanii
et dgyraifizeiu 0.05

3.4 TeduduszauniiniimatAludtuntsdnasuntinata wudn Jeadedau
trzammnminan luRumsdaaiuntmain derudmusiveramamelalunnslavina i
aduraivsnindnmamiinedmnsuiugia luinumiiuitem dunsuasodega fums
tszdiusamadan aunaanaule uazdmuwginsaaimalslunslismilmussaeed
wamIAnManARdBauaNiTovasnianl unTdan (2557: 229) Anwides nrsAAWTIZRY
aruddgrarlsidnszavmnrenaiidnas sngRn R seUIunIAealeatieslaGn
Famadiueed nud drulsEauunIATIREIR AuAnsANaSuRTIRaTR dauduiusi
woFnTsursnumAraulsalrsliEmilauaianed funrlsadusenadon uwenniaiy
aeniindAavataiEzay 0.05

3.5 Tedsdnulzaunimamain lwauaang won Jedodnnszauna
rramaaluiuysans audrudivamuRmelalunslivinmfnuadune freinfoe
wrinendmmsududio luaunmsiuityw Aumswesseiioys AunTusediusaniagan
sumiinauls usAmmadnsmmuimaldlunslidmifauadueet asirsasanie

A TETEIRMEET WirT (2559: 65-66) Anvlian TedoTeimanniguiinuaiiinans
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nsRRaUliIERmUE nsueunds wuh dueatnsiliuing deakernsdnaulede (Fu
arzwtndadgm Aumsdaiule) maednue susudsiindaaiibiyeainigbivin
nrAnenlumpiubitilseaninmuazyszansealunbivingg wennaiu athad
Tindhfiermaalfiitazeu 0.0

3.6 Uadpdrudszaumantiaana luAunTzuruntsiiuings wodn dededou
Uszmmmamanana Tusunszuuntiliuims dermusnsalurmud@musivarumawelalu
Ailivininusdune fveaindneuninedmasududin ludumsiuilem duns
uriEa Amnlssdmamaden AmmainsusrdmelalumslEuiainumduees
HEMIAMNAERRGBITIIITETEEW ATlee (2560) AnwEes dnuseaumrmImeaticsa
sanTdndulalivininumdune luseniusaudnnenrmluennsoemennues

3.7 Tadndudazauminianatn ludrunienm wed Tededndizauni
e TudAnumesrm drud@musivmmuimelalumilidasinumsuss Ssenindne
wwrinnasnsuindn ludunmsiuityw sunauasndiogs dunslsdueemaden
frunrianEle waeFmaRnseeaiawe lelunsliS msimuadeee fAnsnaaRadnd
furniitesnudiin afmmay (2560: 127) Amsndes thimiianonsinmlalizmaiin

wa iumaieuliuSmslmnTmamues  uaniy sthaliloddgmneatiiisedu 0.05

Founauuzdmiunsidonsaaly

wadhwurmadamsfunimas wu Auanuiliving Audaaimanmaa f
AnwaznuAumontw WidaUsEansimeduuinieidiaauaedamanansdam
dnnbzamennrmideenerraimeldlum s e frsnindnmeaninends

AL AT

DA TE 8

awialTEmealne (2564). usugmaaIawinTsHWILUSNATE (WA 2564 - 2570) Fusu
o 15 Ausnen 2564, 90 https:/fwwer sat.or thfwp-content/uploads -2564-_pdf.

FWILTA FINIETey (2557). msAmRTRoalelunsleusn shmumdumas wingms
Uiwrsgiineludin Anewdiveaianiuaen U, I TIMeErT TN En.

AUAAR BAEWETIE). (2560) Taderifiiaonsinaulaleuinsimumsune fooalsunsTu
AAFANMMIUAT. ARTwuR SRR TSR, Wneimends unrriuanmaie.

e Wudiia (2558). aszuailsuntseandaimenulanmmveagsivinualreinmmed

dufudia 15 fiueneu 2564, 910 hitps:/fwwwscbeic comyth/detail/product/1347
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Fmdl wiaiBen uae Agyaen wiadin (2562). drunlsemmsnaausn Az Rau TV TS Tikase
wgAnzantsleuInTIa TuBanmfsnE e Aais Saringums.

emARN YRIEEN. (2557). MFRIMITERUA AN YEI TR TEE U TR N 1A IR
weiinsnunszuIun Rl vmirsleuTn Timumfunes. nafurhBauineie
LATUEUER, I TIVENSRWE A TATLE.

Fnnquel dvgla. (2549). ArsTmIUATLIAYEINGL B MIRBITITE. ATavmn: SdReedL

TNSET Wiz, (2559). Thidasied nuarmsy inuebinanon sapaulTUS e
ATuELTE. AU I IR, TIneEeyT.

eifgwed fiwdhatio (2550). Tedeniiananagowalibmginsmnsinaulalsuinsen uann
Fiadane Gy fimus. ariimsuiwTIiaease, iinerdoaiusiun il

wiawa widned. (2556). Teseiiiinananuianslslunislsuimerdinaaun o

doriauFiue (Wygmmiudn, ininendusruaians,

UszAna ATIeEn. (2542). afdiien15Teemangdnsaumans nsame drinfvuiennaansel
HWTIVENEE.
WA USUATAR WAZARTWT §TI004. (2552). nagMSA IR AU TIEuA WYl awernng
Uszinalng. 2751505959779 AW IdIvEIan SLazn1TgT s I deesauans,
1258, 57-14.
mruvad Sarrramed, wilas ITee uae dwrds Sl (2562). DedseauisnaTm 7Ps
iiananadanlsuimsimuslulseadusnsomennuns. nerdoatneil
il widimsdum. (2556). thieiiasansiaauladenldvinsaomeanddame asd
AN AT uae ARGy, I ATsaAanm ludn i
LATHEANAAET I ITAMWUIUAT: I intndtsTumans
Tei yEviudl. (2558). ArwaariseulnaealnewanslouGninum sune s
AL TAMER AR TR (AT ea TN TR R), UWTINENEEUTIL.
Avis sl (2552). WUIARRUF TS TR AT - AU ST AR SRR TIMENaT.
awwil Wowsan s (2556). Tedvitimaraniniulonld vinsimemnawugtelui
Tsawenunaenel Journal of Management Science Nakhon Pathomn Rajabhat
Urniversity Vol .5 Noul January-June 2018,
AR TUAMZATIINTRRNARM. (2563). SayaaaRTiunaindme1ivgiu Suunamnguan 1oy
Faaniu Tora Taariim sAumIAnen uae e Tnsdnen 2563, fududie 15
fluEne 2564, 90 httpsy//data.mhesi.go.th/dataset.
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YA TTUDRLAN LA TUYE ERA TR LA Cneniwui g nendasie an
TEnenasan e, A TNENAERINTITIN TUNaINTERIMTINEIAY, ATUMILATURL

Cochran, W. G. (1977). Sampling techniques. (3rd ed). New York: John Wiley and Sons

Inc.
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