sUkuuANNFuNUSI A vasladendwaranisaaaulaldusnisigmang
anen1siulveladounaivallagasvridu

AUNSUUNANIL 26 N3N 703 2563 Asen Taunan' wasAs 13899589NR° LAy NUNITI JUIY>
Tuudlounaa: 10 garny 2563

TUABUTUUNANY: 8 QUAMIUS 2564
UNANED

msiteadadl nqusrasdifiofinwn 1) seduvestladodudsraunisnisnain (8p) dadenis
usnsanenstusuuidming warladenisdndulalduimsgimndaenisiulne ladgeuneaives
AlAgan3Y133U 2) sUwuuaudTusideamnvesdadudiulsrauniinisnaia (8P) Yadunisliuinis
aemsfunuumndiidmasensiadulalivinisumndraenisdulneladoune svesdlaans
113U 3) JUuvUANLdITUdIdsaung ifmuntuniadefidmadenisiaaulalduinisdimund,
amenmstulngladouneivesilavarsvindu lnglduuvasuamdueiosdielumafvsunudeyan
flavansyniuiiunlivinsuuumandvesanemstulneladeunessuiu 400 au dmiuadanld
1A nsuanuasanud Afesar Anadeavadn Adudsauuansgiu e aanules uag
wmadansliegilieaaunisliassaiuudinuudunisidsaeaiosfigauisdin wans@new wui
1) Yadwdrulszaunianisnain (8P) wartadumslviuinisanenistukuuignimungl sedauduiug
Weanmgdenisdndulaldusmsigmunaraenisiulneladounesvesglneasviiu 2) Yadens
usnmsanensiukuuimang danuduiusideanvesenisdaaulaldusnismungiaisnistuy
neladouussvosilasansymiu weilfuusidusume 3) Jaduduuszaunianismain (8P) uas
Tadamsliuinmsanenistusvuinanag ssdienuduiusidavssanisdadulaldusnisiimung
amenstulneladeuneivesilasansyniu Wediulshiususelfiadededon

adnagy: nsdedulalduinis, usnismndaienisty, eladouwes

* Corresponding author e-mail: g616102803220@kbu.ac.th

1 nAnwszauUigaln wingasuSyanAaumansumUngn awinnisdanismsty amduiannyeainsnistu sminendeinuudugia
e-mail: 616102803220@kbu.ac.th

2 919138U531 a3 sIan1snsiy annduiamyaansnisiy amningndeinuududie
e-mail: natesiri.rua@kbu.ac.th

? 919138U531 a3 sIan1snsiiy anduiamnyaainsnisiu amningndeinuududie

e-mail: kanokwan.jan@kbu.ac.th

Burapha Journal of Business Management, Burapha University, Vol.10 No.1 January - June 2021



mailto:616102803220@kbu.ac.th
mailto:616102803220@kbu.ac.th

A Causal Relationship Model of Factors Affecting Decision Making of

Charter Services Thai Lion Air for Chinese passengers

Received: 26 July 2020 Kiriya Ninmala'" Natesiri Ruangariyapuk? and Kanokwan Janjeen’

Revised: 10 October 2020

Accepted: 8 February 2021
Abstract

This research aims to study 1) the level of marketing mix factors (8P), air charter services
factors and the decisions to use air charter service of Thai Lion Air among Chinese passengers
2) a causal relationship model of factors among marketing mix factors (8P) charter services factors
that affect decisions to use air charter service of Thai Lion Air for Chinese passengers 3) a causal
relationship model developed from factors affecting Chinese passengers' decision to use air
charter services of Thai Lion Air. The research uses questionnaire to collect data from 400 Chinese
passengers. The statistics used are Frequency distribution, percentage, arithmetic mean, standard
deviation, skewness, kurtosis and modal analysis techniques for Partial Least Squares Path
Modeling. The results show that 1) the marketing mix factors (8P) and the air charter airline service
factors. have a causal relationship with the decision to use the Thai Lion Air charter service among
Chinese passengers, 2) air charter service factors have a causal relationship with the decision to
use the Thai Lion Air charter service of Chinese passengers when moderated by gender 3) the
marketing mix factors (8P) and the factors of air charter service have a causal relationship with
the decision to use the Thai Lion Air charter service among Chinese passengers. When moderated

by monthly income.

Keywords: Decision to services, air charter service, Thai Lion Air
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